WHAT TOOLS ARE STATES USING?

State DOT Social Media Adoption
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THE BIG THREE

States explore use of many tools, but Q. If your state could use only one social
Facebook, Twitter and online video media service, which would it use?

services (YouTube/Vimeo) are the
most popular.
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THREE

DOTs find Twitter most useful in emergencies and
traffic alerts, but Facebook increasingly important

Use of tools
How are states using 'Big Three'?

Construction/

Emergency Public Maintenance
Notifications Involvement Traffic Alerts Branding  Alerts
States Use Twitter for: 71.7% 52.0% 80.0% 50.0% 84.7% 28.2%
States Use Facebook for: 52.0% 73.9% 47.8% 65.0% 58.6% 30.4%
States Use Video for: 0.0% 56.5% 0.1% 71.7% 36.9% 43.5%
ittar?
Why Twitter: Why Facebook?

“It allows for the rapid dissemination of short
bits of information, such as traffic alerts*

“It's our largest audience and our media pay
attention to it more than email. We sent a traffic
advisory via email and a reporter actually told
us they didn't see it because we didn't tweet it.”

"Facebook's functional tools including the ability to upload
photos, videos or links and posts that have no character
restrictions help us tell (DOT’s) transportation story to a
broader audience than other platforms that have a niche

demographic.”
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EMERGING MEDIR = MOBILE! . eu communicaton

Available in Mobile
Formats?

25

20

15

10

New, Emerging Social Tools

—\ine

——Snapchat

——Google+

Instagram

—— Periscope/Meerkat

Soundcloud

A\

2014 2015

80
60
40
20

What mobile media do

you offer?

2012

2013

2014

2015

B Mobile App
® Mobile Web

o



50
45
40
35
30
25
20
15
10

STAFTING

Q. Are any of your employees
dedicated full time to:
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State Communication Staff

2015 2014
Arizona 46 60
Arkansas 10 10
California 80 57
Connecticut 3
Delaware 10 8
Florida 32 31
Georgia 18 17
Hawaii 5 5
Idaho 12
Illinois 5 20
Indiana 10
lowa 12 11
Kansas 11 10
Kentucky 16 17
Louisiana 7 8
Maine 6 6
Maryland 7 7
Michigan 14 15
Minnesota 11 12
Mississippi 14 14
Missouri 29 18
Montana 4 4
Nebraska 30 9
Nevada 10 12
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New Hampshire
New Mexico
North Dakota
Oklahoma
Oregon
Pennsylvania
Rhode Island

South Carolina
South Dakota
Tennessee
Utah
Vermont
Washington
West Virginia
Wisconsin
Wyoming

Total

Avg. Staff Size
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TRENDS TO WATCH

Does your agency archive
social media for public

records requirements 80.0%
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Do you measure your audience for each
of these tools on a regular basis ?
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